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Abstract

With the recent surge in tourists visiting Korea due to the growing popularity of K-culture, the tourism industry
across the country is thriving. Tourists' interests are expanding beyond major cities to smaller towns and regions
known for their beautiful natural landscapes. As a result, various tourism products such as local specialties, souvenirs,
and food items are being developed. However, tourism information applications are fragmented by region, making it
difficult for tourists to access information. To address this issue, this paper develops and evaluates an application that
integrates local specialty information using web crawling. Usability testing results indicate that providing information
on various regional specialties through a single application improved the ease of purchasing specialty products
compared to individually collecting information. Ultimately, the proposed application is expected to enhance tourists'
accessibility to information and contribute to revitalizing the local economy.
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Table 1. Number of data collected by each region
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Table 2. Pre-Survey items on the degree of search and
consumption experience of local specialties

No. Question

Search experience for local specialties that
you have visited

2 Experience in purchasing local specialties

Satisfaction with the ease of purchasing local
specialties on the platform

H 5o} of Z2|AHo0|Me

Table 3. Survey items on changes in interest in local
specialties and the usefulness of the application

No. Question

Degree of acquisition of information on
special products of the region

Degree of willingness to use the application
2 when needing information about local
specialties

Compared to individual regional applications,
3 the convenience of use of the specialty
product information integrated application

The degree of improvement in the ease of
retrieving information on local specialties
through the app compared to searching

individually
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