Journal of KIIT. Vol. 21, No. 5, pp. 121-129, May 31, 2023. pISSN 1598-8619, eISSN 2093-7571 121
http://dx.dot.org/10.14801/kiit.2023.21.5.121

A AFF P J2Y FRE AT 34V TA A

1l —

OlLtYx RETodx*x FMAl*xx

y T 22

re

Development of Augmented Reality Contents to Promote Local
Traditional Liquor and Breweries

Nayoung Im*, Donghyun Woo**, and Sunjin Yu***

o] =L AR(FAEHEFAIF) AYoE AT ATEe] A YS wo} F3PH AFY
(No.NRF-2020R 1F1A1073866)

O oF
0 5

8560 W5 AEI I Lol DL AG Aok 2% 2 M, CENERERE
A TR AR BB AFEE 10 ROT U e FEolr) ol ¥
o 244 71%S TS AY AFFI FEFS TR ZA2E AQIL §)
(Unity) 213} Hejol(Vuforia)o] o|u ] 37 7122
AzAH FeZ AR AW F AWH 4T ARE E)
2g BUgon, o) B T2t A9 AEF I F2FL FAHE U sl

Abstract

Consumers' interest in traditional liquor continues to increase as consumption trends and drinking culture change to
a trend that values personal tastes and products, and online sales of traditional liquor are allowed. However,
according to a 2021 report by the Korea Agro-Fisheries & Food Trade Corporation, the share of traditional liquor in
the entire liquor market is very low, with less than 1%. Therefore, in this paper, we propose contents that promotes
local traditional liquor and breweries by utilizing highly immersive augmented reality technology. It uses Unity engine
and Vuforia's image tracking technology and is produced in the form of experiential content and applications in an
offline exhibition environment. The results of the survey conducted after the experience confirmed that interest and
awareness in the traditional liquor sector have increased, indicating that the content has contributed to promoting local
traditional liquor and breweries.
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Initial screen
When the webcam doesn't recognize the bottle)

Video introduction of traditional liquor
{(When the webcam recognizes the bottle)
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