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Abstract

In this paper, we proposed the evaluation model for market analysis and aim to suggest strategies for activating
the youth start-up based on the model and its analysis results. In order to do these, it proposed the evaluation model
that consist of definition of the target market, environment, size and growth rate, competitors analysis and elicited the
result of case studies. As strategies to support the youth start-up based on its evaluation model, we could confirm to
be necessary to enlarge the policy of start-up education - awareness and expertise-mentoring for market. In addition,
in the process of evaluating the business plan, a strategy that expands and applies the importance of the market
analysis sector is required to improve the efficiency of the youth entrepreneurship support policy and the success rate

of youth entrepreneurship.
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Table 1. Status of start-up support in 2020 by each
ministry

Organization Budget Percent
Ministry of economy & finance 15.2 0.1
Ministry of education 479 0.33
Ministry of science and ICT 4896 337
Ministry of SMEs & startups 12,610.8 86.87
m|rr;ftgfa?:sagrlculture, food & 1509 110

(Unit : Billion won, %)
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Fig. 1. Feasibility test model
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Fig. 2. 5-forces model
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Table 3. Market analysis model & evaluation table
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